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I ntroduction

Indudtridised countries are undergoing a process of trangtion from an ‘indudrid’ to an ‘information’
society. One essentid feature of the latter is, that everyone has access to information for politica, eco-
nomic, cultural and socia development, so that there is ahigh levd of information use among the generd
public'. In the light of this, | would like to present a systematic approach to women's rolein the infor-
mation society and in modern professond life, highlighting the particularity of the feminine and maternd
world from which we may discover new ways of managing avil, culturd and industrid-commerad life
with a specid emphasis on running new and smal companies.

Background

The way men and women use space in the home and at the workplace is different. Men and women
aso have different habits and these result from a complex mixture of culture, traditions, persondities,
and in particular ther different biological nature. This is aso reflected in the different ways men and
women earn their living?. This difference has often been, and in some sectorsis il viewed with scepti-
dism. But | bdieve that the different way men and women live and fed offers 21% Century society an
dternative way of andysing Stuations and doing things. Various cultures in the past have aways fdt
such differences, but nowadays neuroscience confirms them more and more, and even amplifies them

Therefore, entering the heart of the woman's universe, it is redly worthwhile to concentrate on the fun-
damentd meaning of motherhood, andysng three main characteristics of women's maternd world: -
tality, flexibility and interacting through images. These characteristics are key aspects of beginning and
running ether afamily or a amdl firm. They are also core elements of the information society we now
work and livein.

% Vitdity
At the maternal level — Mothers have developed enormous vita energies a different levds:
- To cope with the chalenging tasks of bringing up children and educating them

- To sense potentid threats or conflict before they become manifest, whichwe aso cal ‘sixth
sense

! Moore, N., 1999. Partners in the information society. Library Association Record, Vol. 101, No. 12: 702-703.
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- To create and maintain a harmonious socid environment keeping some space to realise ther
own ideas

This was dways a guarantee for protecting humen life, for creating a favourable and harmonious
environment for bringing up children, and for meeting other peoplé€’ s needs aswdll asther own.

At the professional levd — A woman has the capability:

- To communicate with others, absorbing and/or tranamitting ideas and informetion

To work hard and tenacioudy

To ‘read between the lines, to fed existing or gpproaching conflicts, to ‘smdl’ innovative
products and markets

- To decrease tensons and mediate between conflicting parties
- To promote co-operative work
% Hexibility

At the maternal level — The capability:

- Toreact very quickly to changing conditionsin their environment -often superficidly considered
as akind of moodiness- but in redity one of the most vauable talents for a mother

- Todo severd tasks a the sametime
- To adapt to the persons she interact witht children, husband, relatives, neighbours
At the professional level — A woman has the capability:

- To react quickly to changing conditions in her professond environment (in the company and in
the market), which means continuous review of and, when necessary, adaptation of decisions
and drategies

- Todo different things and act a different levels smultaneoudy (multitasking)
- Tonetwork i.e. public relaions and manage human resources
% Interaction through images

At the maternal levd — The capacity to think and communicate in images, which emerged from the
necessity to make complex issues (traditions, ethical vaues, dangers) understandable to children and to
people with different culturd backgrounds

At the professional level — The increesing complexity of commercid processes and the growing need
for interdisciplinary kills (research, design, financing, technology transfer, production, marketing) re-
quires the ability to smplify complex information without losing the essentid features of it, in order to
make it understandabl e to partners who are not being expertsin the specific fidd.
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The information society has an ever-growing need for this figurative way of explaining complex con-
cepts ‘to kegp complexity manageable and make smplicity effective™.

All the particular capacities of women are reinforced by a high sense of respongbility and justice. All of
this together, means that women's influence in enterprises, as well as in society introduces a tendency
towards sdlf-sustaining, durable devel opment.

Consequences

It iswel known that one of the fundamenta reasons why men and women are treated unequdly in em-
ployment lies in the multiple roles women play in society, due to the fact that only women bear children

For a woman, taking responshility in management especidly of an SME, often means accepting a douw-
ble role and double work combined with the continuous desire to find a balanced harmony between
family and professon, no matter how understanding and supportive her partner may be. However, it
aso means bringing a human perspective into a technology focused environment, in such a way that
technology as suchis not the focus, but rather a tool that supports al of us as we seek to improve the
qudlity of our work and life. It also means utilising technology as a hdp towards long-term development
and the wellbaing of future generations

One of the best opportunities for women, liein transferring their ancestral skills to the typical processes
of the information society e.g. internet, information filtering, knowledge management, software devel-
opment and quality assurance and knowledge quaity assessment, offers an essentid contribution to the
building of a sugtainable community. In this way women, precisaly as women, offer animportant contri-
bution for dl forms of sustainable development and conflict resolution, as well as for the work towards
socia, economic and politicd justice.

It is therefore desirable that men and women are equally empowered economicaly and politically, in
order to achieve the long-term sustainable and viable development of the information society”).

Information society and particularly the internet open up opportunities for new professons and services.
These will benefit women enormoudy, because they will alow women to work a home and, with the
support of their partners, fufil the double role of being mother and professond.

The new and mogt interesting approaches to work in the information society are work from home, dis-
tance work, on-line enployment, tele-working, tele-cooperation, e-commerce, e-teaching, elearning,
on-lineservices,

All thisisin favour of a smdl, flexible and well networked enterprise becoming an ided modd for the
21% Century information technology enterprise. To achieve this, governments should give support de-
veloping the infrastructure for SMES, promoting smal scae production units, aregting smal offices and
supporting smal sze busnesses. In this way the State canplay a centrd role in creating favourable con-
ditions for women to make their specia contribution to SMEE entrepreneurship.

3 FUTUREtec' s mission statement
*Encyclopedia of World Problems and Human Potential, (http://www.uia.org)
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Sometimes we fed helpless regarding the future of a globalising world and seem to be overwhelmed by
the problems surrounding us, because we have the feding that any contribution we could make would
be too smdll to produce an effect.

The main concern today should not in the first place be globa problems like resource depletion, over-
population and pollution of the environment but rather the scale on which these problems are occurring.
The larger the scale in which we view these problems, the less soluble they seemsto be.

By contrast people fed empowered to have a red influence in samdler scae communities When the
information society enables these smdler scale communities to work together, they will achieve globd
effectiveness. By focusing on the cdll-like or family-based nature of society, we enhance the \itd role
that women can play.

Some practical conceptsand examples

FUTUREtec's marketing® of concepts such as technology transfer, as well as commercid and sdif-

sudaning marketing:

% Sdf-sustaining marketing, defined as marketing the results of research with dl financia benefits
congtantly reinvested in further research, to benefit society. (o 199, FUTUREt)

Commercial marketing, defined as marketing of products and/or services with the primary, d-
though not exclusive god of making profit for onesaf. ©1994, FUTURELer)
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Technology Transfer, a mechanism, whereby practicd knowledge passes from one party to ar

other (European Commission DG XI11/D Innovation)
These concepts have been the basis for redizing innovative projects and productsin the fields of

Environment: GOUV ERNe, hitp://www.futuretec-gmbh.de/english/projects/environment.htm

Hedth Care: ENN, http://www.futuretec-gmbh.de/english/projects/health_care.htm

Education: - GAS, example of very complex, innovative DSS software with a user
interface congsting only of Images hitp://albaircigas

- V|RTU@L|S, http://www futuretec-gmbh.de/english/projects/information_technology.htm

Conclusion

Summarizing, we can say tha there is a great need to create a model of dety in which man and
woman, ‘united without confusion and distinct without separation’, build up a solid civil project of de-
mocracy with more and better jobsfor all.

And it may well be that the information society-based 21% Century will be the host of atransition from a
defensve feminiam to a mature feminine conscience, more and more valued and integrated into the fam-
ily system, aswell asin the socio-paliticd, regiond and globd system.

5 Marketing at FUTU REtec is defined asaiming at a positive response from consumers and other end users to the properties and quality of the products and/or
services offered
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